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Digital active Financial centers ATMs Merrill® offices Bank of America Private
clients! Bank offices
Business lending The power of local connections
Small business Commercial business At Bank of America, we have leading capabilities across all

. . our businesses and a strategy that is focused on
@ 5184 million |E-=-1 S3.4 billion connecting our capabilities to deliver for our customers
Loans to small business = Loans to commercial business and clients. In every situation, we're committed to growing
responsibly and sustainably - ensuring everything we do

Credit extended to businesses that generally have Credit extended to businesses that generally have aliens to our purpose of helping people live better financial
annual revenues of less than $5 million. annual revenues of $5 million to $2 billion. |iv§s purp ping peop
Personal banking and investing - Families can have the tools and support they need to

live more successful financial lives.

H S'| 7 billion S‘I 8 billion - Neighborhoods can be built on a solid foundation of
"= Total FDIC deposits* @ Bank of America Private Bank responsible home lending and economic
client balances*** development.
- Businesses, small and large, can benefit from our
ﬁ $823 million @ S61 billion financial and intellectual capital.
Home loans** Merrill client balances*** - And the organizations, nonprofits and companies
addressing society's toughest problems can have the
resources and expertise of the company and the efforts

Total deposits within this market as of June 30, 2022, which may be inclusive of Consumer, Global Wealth of our over 200,000 employees behind thern.

& Investment Management (GWIM), Global Banking and Global Markets deposits.

**Home loan dollars reflect a rolling 12-month total of first mortgage loan production figures including In each market, we strive to connect everything our
Consumer Banking and GWIM. company offers to our clients' personal and financial goals
***Global Wealth and Investment Management (GWIM), the wealth and investment management division of so we can provide tailored solutions to fit their needs. It's
Bank of America, includes Bank of America Private Bank and Merrill. GWIM Client Balances consists of how we make this large company personal and how we

assets under management of GWIM entities, brokerage assets, and assets in custody of GWIM entities. help our customers, clients and communities thrive

Community support

Grants and matching gifts? (since 2018) Neighborhood Builders®

Advancing economic mobility in the communities we Through Neighborhood Builders®, we're advancing

serve, including creating opportunities for people of color. community sustainability by equipping organizations and

@ S88 million Tl:aeniagﬁdo;é:lirifa Ci?tasrlgibtljig;?rﬁaetﬁnlgrz\gsgs their leaders with tools and resources to do more, including
g g€ ployees. funding and leadership development workshops.

. T
Employee giving and volunteerism* (since 2018) » Neighborhood Builders 2022: The Housing Collective,

Total contribution by employees donated to local Ha\{enly ) o
W) $2.8 million nonprofits and community needs. A portion of this * Major sponsorships: Bruce Museum, Fairfield County
) amount was matched by the Bank of America Charitable Giving Day
Foundation.
62K h Employee volunteer hours contributed locally as part of
E\ K hours our annual goal of giving 2 million volunteer hours
across the company. #BofAVolunteers
'Digital active users represents mobile and/or online 90-day active users.
2Community support amounts represent a cumulative five-year period of contributions; 20 quarters from fact-sheet date.
William R. Tommins Carol ). Heller
President, Southern Connecticut (william.r.tommins@bofa.com) Market Executive (carol.j.heller@bofa.com)
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